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Developing and Implementing Hospital Events: Evaluation of the George Washington Medical Exhibit

Ryan Johnson, Muhlenberg College
Mentor: Linda Schwartz, Director of Library Services

Lehigh Valley Health Network, Allentown, Pennsylvania

At a teaching hospital such as LVHN, hospital events can be The experience gained through this exhibit will be helpful in the
an_eﬁectlve_ means of accomplishing different educational  Visitor Data Overview: planning and marketing of future events.

objectives, including anything from general public service _ _ _ _

information or community engagement to special training * We were able to determine which marketing techniques were
programs. Exhibit visitors observed after 24 days 130 effective and which weren’t.

‘ Thig_Ju:y aﬂdb_?é}gy AUQI\llJSt, the ho%pital hOdStX’?t thte' historical Visitors who signed log book >/ »  First two talks fell short of 50 visitors but drew the largest
ggolrgae \?\;(aslhzn gtc\)/r?rgn del\(/:lgil?g:wye” i?\r?hgnB N dyelgalrcr)lri]l'y Averaz‘%? _V'S't?rs Per day >.4 number of visitors to the library exhibit each day they were held.
Medical Library, In addition to three speakers. SAOSth'S'I:/TrS,'” a\j\';'glidayA(J;_ly 10th) 13 » More effort should be put into advertising to hospital staff and

+ Exhibit was loaned from National Institutes of Health and Speaker Ma”kogz ff'e”AOZ. Haience 3(7) faculty, as most visitors were employees, not the general public.

' ' ' ' 1C1 eakKker viar dairter Audience : : : i .
fTuhnded In part ?i/hl_\latlor_\al tl\_letg/vork (I)f Lt'brt?]”es of Med'i’?ﬁ_' : . Most outside organizations were unresponsive to marketing
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evee n?%r?c?%(eet% r mirS1 epm(/)tjgt: I ess s(c))r?s acgr? g A Ieea?rliggef?)? ]% o eS requests. In the future, more direct contact with organization
event planning. . Attendance and at the exhibit itself thus far was considered representative should be sought and the number of outside

satisfactory, exceeding the target of 50 overall visitors. organizations contacted minimized.

Speaker attendance was less successful with a modest 47
and 30 guests for the first and second talks respectively.
Most visitors were hospital staff.

» Success was recorded based on the number of "meaningful
interactions” with the audience, or simply proof that they
viewed the exhibit or attended the talks. This was primarily
done through our visitor logbook. The number of signers
were counted, and a small poll was offered asking them to
iIndicate different things they learned. For the talks, we
recorded the size of the audience using handouts.

Ryt .&,l. Kt AL A o Dz sl ad 2
4: caL o> 0,:“44_ Al a-l/ s .‘/:,.;,,~ o
( e y!’,cﬂ/n. /(('.A//-ta. &5 o »/.«?::‘-‘
o ,.s.\. Ao 2 celdn me:ﬂuy LR L:,'L-’o.f;{'eaL
[ 72 ” e eR @/M“z.,g ¢ M Barteseaiia .1/1/‘/
F,a/wjazz.j,,& Ho tiipons e V/mu»faa
/}}Ma&.()("' éﬁ.‘c.%e’;\.cu /MA.- ,.
’ ‘ﬁfd/(w{.bw {Aw#* MN& 220
A«‘::";{: » MDMQ- mﬂnyuf(’/aan_i
7 72 ,_/Mwwz’mm %/&i*
’_' ,“V.LJ o>
 Mauc, <A vga.?é(/t’w(/x,a,é..k/ o
A, S \,,(‘_‘» o

» Various handouts related to the exhibit, health care, or
history in general were offered as well, serving as a separate
secondary indicator of meaningful interaction.

* Planning and marketing for the exhibit was extensive.
Thousands of personal emall invitations were sent out. Two
signs were posted near the Café and the Kasych pavilion
entrance. 25 Exhibit flyers were sent to over two dozen
libraries across the Lehigh Valley, including colleges, high
schools, and public libraries. Local newspapers and radio
stations were contacted in order to raise publicity. We were
able to post the event on the WFMZ community calendar.
We also contacted various local historic sites to spread the

word about the exhibit in exchange for raising publicity for
them.

= '/« | would like to thank my mentor, Linda Schwartz for all of the
= S guidance and the opportunities she has given me, as well as
= ‘ Laura Harstine, Megan Furchner, and Marie Bartos, who
= - — helped plan and create the exhibit. | also want to thank Brooke

=== Zumas and Sarina Krantzler for their advice throughout the
' program.
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